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BEN Partners with Vybroo and Farmacia Roma to Offer Al-driven Audio Engagement for
Brands to Build Better Relationships with Consumers

July 26, 2024
BEN'’s Al technology, paired with Vybroo’s vast radio and audio network, will boost brands’
reputations with listeners by offering suggestions and highlighting opportunities

JACKSON, Wyo., July 26, 2024 (GLOBE NEWSWIRE) -- Brand Engagement Network (BEN), (Nasdag: BNAI), an emerging provider of safe,
personalized customer engagement Al, Vybroo, a company that connects brands with customers through innovative audio messaging strategies, and
Farmacia Roma, a pharmacy chain based in Baja California, today announced a commercial agreement that will pair BEN’s and Vybroo’s unique
brand-to-customer communication strategies and technologies, including BEN’s cutting-edge human-modeled Al assistants, to vastly improve
customer experiences and brand engagement opportunities.

Together, the companies are collaborating to merge BEN'’s proprietary Al assistant technology, which can process and respond to complex user
questions with precise and accurate answers, with Vybroo’s audio and radio communications technology, to enable interactive consumer engagement
for brands. BEN'’s Al assistant technology will be leveraged in tandem with Vybroo’s radio networks and audio platforms to provide suggestions to
consumers to improve efficiency and productivity, directly tailored to their daily activities and lifestyles and delivered in day-to-day mediums (radio,
streaming platforms, etc.) that are convenient for customers. This allows BEN’s Al assistants to serve as a customer-facing tool that increases
engagement and responsiveness, while also protecting sensitive personal information that may be shared during interactions. Farmacia Roma, a
pharmacy chain that originated in Tijuana which has built immense trust among consumers and patients in the region across 60 years of business
growth and success, has also entered into the pilot agreement.

“BEN’s goal is to create more effective channels to engage customers and provide meaningful interactions for both brands and consumers,” said Paul
Chang, Co-CEO of BEN. “Through this partnership with Vybroo, we believe there is an opportunity to scale BEN’s Al platform to consumers where
they are — in the car, at the airport, in the store, and wherever radio and streaming services can be accessed.”

“This agreement with BEN has the potential to bring benefits to society at large by optimizing processes that significantly improve people’s lives in
areas such as health, business, and government,” said Roque Mascarefio Chavez, CEO of Vybroo. “We couldn’t be more excited to bring this to
market and start delivering a tangible impact out of the gate.”

Vybroo creates auditory content and services for a range of industries, providing innovative and personalized solutions that strengthen customer
relationships by connecting brands with their consumers. Constantly evolving, Vybroo is always changing its strategies and process to conquer new
markets with the implementation of new communication technologies. With this approach, Vybroo aims to be an invaluable asset in the creation of
audiovisual brand identity, leveraging long-term collaborations to boost partners’ image and reputations.

For more information about BEN please visit: http://www.beninc.ai.

About Vybroo

Vybroo is a leading technology company based in Culiacan, Sinaloa that specializes in the creation and evolution of audiovisual identity. Combining
the power of audio and video with cutting-edge solutions, Vybroo connects businesses with their brand message, offering personalized and innovative
services that enhance sales strategies and boost employee potential. The company is dedicated to transforming businesses into brands that engage
deeply with their customers through impactful audio and video content. With a vision to become the top choice in corporate audio and video
communication, Vybroo aims to position brands prominently in the ears and eyes of Mexico and Latin America, building long-term partnerships to
elevate their image and market presence.

About BEN

Brand Engagement Network (BEN), NASDAQ: BNAI, is an emerging provider of safe and secure generative Al for businesses and consumers,
headquartered in Jackson, WY. BEN's full-stack platform, encompassing front-end, middleware, and back-end, is scalable, customizable, and can be
fully optimized for superior CX, productivity, and performance. The backbone of BENs success is its rich portfolio of conversational Al applications,
featuring 16+ perception, understanding and response modules that facilitate human-like engagements with consumers. BEN seeks to deploy
scalable and sustainable Al solutions to businesses and partner with those with complimentary capabilities and networks in industries experiencing
significant workforce gaps. In line with the vision of an Al-enhanced world, BEN strives to bring Al assistants to everyone who can benefit from them.

Additional information about BEN can be found here: https://beninc.ai/
Forward-Looking Statements

This communication contains “forward-looking statements” within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the
Securities Exchange Act of 1934 that are not historical facts, and involve risks and uncertainties that could cause actual results of BEN to differ
materially from those expected and projected. These forward-looking statements can be identified by the use of forward-looking terminology, including

the words “believes,” “estimates,” “anticipates,” “expects,” “intends,” “plans,” “may,” “will,” “potential,” “projects,” “predicts,” “continue,” or “should,” or, in
each case, their negative or other variations or comparable terminology.

These forward-looking statements involve significant risks and uncertainties that could cause the actual results to differ materially from the expected
results. Most of these factors are outside BEN's control and are difficult to predict. Factors that may cause such differences include, but are not limited
to: BEN's history of operating losses; BEN’s need for additional capital to support its present business plan and anticipated growth; technological
changes in BEN’s market; the value and enforceability of BEN'’s intellectual property protections; BEN'’s ability to protect its intellectual property; BEN’s
material weaknesses in financial reporting; and BEN’s ability to navigate complex regulatory requirements; the ability to maintain the listing of BEN’s
securities on a national securities exchange; the ability to implement business plans, forecasts, and other expectations; the effects of competition on
BEN'’s business; the risks of operating and effectively managing growth in evolving and uncertain macroeconomic conditions, such as high inflation
and recessionary environments; and continuing risks relating to the COVID 19 pandemic. The foregoing list of factors is not exhaustive.

BEN cautions that the foregoing list of factors is not exclusive. BEN cautions readers not to place undue reliance upon any forward-looking statements,
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which speak only as of the date made. BEN does not undertake nor does it accept any obligation or undertaking to release publicly any updates or
revisions to any forward-looking statements to reflect any change in its expectations or any change in events, conditions or circumstances on which
any such statement is based and it does not intend to do so unless required by applicable law. Further information about factors that could materially
affect BEN, including its results of operations and financial condition, is set forth under “Risk Factors” in BEN’s Annual Report on Form 10-K and
Quarterly Reports on Form 10-Q subsequently filed with the Securities and Exchange Commission.
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