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AI assistants will train healthcare providers on state-of-the-art technologies and treatments,

as well as provide patient support with accurate personalized communications
JACKSON, Wyo., June 04, 2024 (GLOBE NEWSWIRE) -- Brand Engagement Network (BEN), (Nasdaq: BNAI), an emerging provider of personalized
customer engagement AI, and the Skills Acquisition and Innovation Laboratory (SAIL), an educational resource of The Department of Surgery at New
York Presbyterian/Weill Cornell Medical Center, today announced a pilot collaboration that will explore the use of BEN’s AI assistants to improve
healthcare access and support for patients, as well as ongoing training for the use of new technologies in healthcare settings.

SAIL offers an array of hands-on educational activities to instruct, train and expand the scope of practicing physicians, fellows, residents, nurses,
medical students, and surgical teams using immersive, simulation-based tools providing the state-of-the-art technology and expertise needed to
broaden and enhance the scope of medical training.

“SAIL is amplifying its educational impact,” said Dr. Thomas Fahey, Vice Chair, Department of Surgery and Dr. Jay Rosenberg, Manager of SAIL. “Our
collaboration with BEN’s proprietary technology innovations will help us lead the way to a new ‘mediverse,’ where better outcomes and healthcare for
all have never been so achievable.”

Through the partnership, BEN x SAIL aims to improve real-world patient outcomes by strategically using BEN’s human-modeled AI avatars, which can
see, hear, understand, remember, analyze, speak and gesture in the same way that a person would in human-to-human interactions. BEN’s AI
assistants’ ability to process and accurately respond to complex queries and requests from patients and healthcare professionals provides an
opportunity to address shortages and stresses of healthcare professionals and physicians. This allows BEN’s AI assistants to serve as both a
customer- and physician-facing tool that increases responsiveness, efficiency and business productivity metrics.

“Offering relief to physicians through faithful AI assistance, has the potential to enhance physician effectiveness by handling routine tasks and
responding with simple information,” explained Richard S. Isaacs, MD, Dean of the College of Medicine at California Northstate University, and
Medical Advisor to BEN. “AI holds the promise of revolutionizing healthcare by bolstering current educational and care delivery practices, improving
access to care, and addressing disparities in health equity."

In patient-facing situations at pharmacies and clinics, the AI assistants can answer patient questions round-the-clock, providing medically accurate
information on prescriptions, treatment options and administrative operations such as appointment scheduling – saving critical time for medical
professionals and providing much improved customer service. With AI-driven support, physicians can gain instant access to vast medical information
that can improve patient experiences and outcomes in time-sensitive scenarios.

"The promises of generative AI as a reliable and commercially enhancing tool are not being realized today for businesses requiring specialized
solutions that maintain compliance and minimize risk," said Paul Chang, Co-CEO of BEN. "Our AI delivers on these unmet promises with a privacy-
driven and business-safe application that dependably completes tasks and serves professionals and customers in critical and resource-constrained
industries like healthcare.”

For more information about BEN please visit: http://www.beninc.ai.

About BEN

Brand Engagement Network (BEN), NASDAQ: BNAI, is an emerging provider of safe and secure generative AI for businesses and consumers,
headquartered in Jackson, WY. BEN’s full-stack platform, encompassing front-end, middleware, and back-end, is scalable, customizable, and can be
fully optimized for superior CX, productivity, and performance. The backbone of BENs success is its rich portfolio of conversational AI applications,
featuring 16+ perception, understanding and response modules that facilitate human-like engagements with consumers. BEN seeks to deploy
scalable and sustainable AI solutions to businesses and partner with those with complimentary capabilities and networks in industries experiencing
significant workforce gaps. In line with the vision of an AI-enhanced world, BEN strives to bring AI assistants to everyone who can benefit from them.

Additional information about BEN can be found here: https://beninc.ai/

About SAIL

The Skills Acquisition and Innovation Laboratory (SAIL) is a 3,200 square foot facility designed to improve patient safety and quality of care through
immersive simulation. Located on the main campus of New York-Presbyterian Hospital/Weill Cornell Medicine, SAIL offers an array of hands-on
educational activities to instruct and train practicing physicians, fellows, residents, nurses, medical students, and surgical teams using
simulation-based tools. SAIL was established in 2008 by the Department of Surgery at New York-Presbyterian/Weill Cornell Medicine. Since then,
SAIL has formed additional partnerships with the Departments of Anesthesiology and Radiology. These collaborations have helped the expanded lab
acquire the state-of-the-art technology and expertise needed to broaden and enhance the scope of training.

Learn more about our facility or book an event here.
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